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A COMMUNICATION AND GENDER
Communication

Course contact hours: 45
Recommended credits: 6 ECTS — 3 US

OBJECTIVES

This course aims to reflect on the importance of the media and communication in the
production, reproduction and perpetuation (or change) of gender roles. We will investigate
how socially constructed gender categories inform our daily lives as citizens, consumers
and creators of public discourse. We will also explore the dynamic relationship between
gender and other identity categories (ethnicity, religion, class, sexuality, nationality, etc.).
Finally, this course will analyze the contents of the press, radio, television, TV series,
movies and Internet from a gender perspective.

LEARNING OUTCOMES
The course has the following main learning objectives:

1. To analyze the relationship between gender and communication in a variety of
situational contexts.

2. To produce a series of critical reflections regarding gender and communication.
3. To consider how class, gender, ethnicity and sexuality interrelate in practice by
reflecting on a selection of contemporary works that link multiple social categories.

CONTENTS

1. Introduction.

1.1 Communication, Gender and Culture.

1.2 Understanding of Gender, Femininity and Masculinity.
1.3 Class, Gender, Ethnicity and Sexuality

2. Gender and Media.

2.1 News production and Gender. Entertainment and Gender.
2.2 Culture and Gender Stereotyping in Advertising.

2.3 Gender Stereotypes in Movies and TV series.

2.4 Gender and Social Media.

3. Gender, Communication and Social Change.
3.1 Gender and Activism.
3.2 Internet, Social Movements and Feminism.
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CLASS SCHEDULE

DAY | TOPIC ASSIGNMENT
Class introduction.
1 Communication & Gender. Activity: Interview BAME Women
Intersectionality.
2 Understanding of Gender Activity: Gender-norm violation and analysis
3 Class, Gender and Ethnicity Presentation: Interview BAME Women
4 Gender and Sexuality Activity: Gendered sexuality
5 Media and Gender Current affairs agenda
6 News Production and Gender Global Media Monitoring Project
7 News Production and Gender Activity: Gender Violence / news
8 Entertainment and Gender Masculinity and Femininity
9 Entertainment and Gender Activity: Gendered Stereotypes
10 Music & Gender Activity: Lyrics and videoclips
11 Women'’s History of Barcelona | Guest speaker / visit
12 Advertising and Gender Activity: magazines and advertising
13 Mid-term presentation
14 Mid-term presentation
15 Gender and Activism H_istorical ovgrvie_w " qu_iz
Final lecture: topics assignment
16 Gender and Activism Presentation: Internet, social media, gender
17 Fans and empowerment Reading: Jenkins
18 Gender a_lnd _non-verbal Activity: non-verbal communication
communication
19 Gender and leadership Activity: New types of leadership
20 Gender and microaggressions | Activity: microaggressions
21 Women entrepreneurship Guest lecture
22 Global Gender Inequality Activity: media, gender and social change
23 Interculturality, Communication Activity: Discussion
and Gender
24 Presentations: Final Project Students’ Lectures
25 Presentations: Final project Students’ Lectures
26 Test
27 Final review

TEACHING METHODOLOGY

Teaching methodology includes lectures to explain concepts and theories about gender,
as well as in-class activities (individual and in groups). Through exercises and learning
activities, students will develop skills for carrying out explorations in gender
communication. Students will assemble ideas and communicate effectively in written and
visual form for assignments and presentations.
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ASSESSMENT CRITERIA
MID TERM: OBSERVATION PAPER (3-4 PAGES) (20%). INDIVIDUAL PAPER.

Take two full 24-hour days to be critically observant of communication that is influenced by
gender in any/all contexts of your life (e.g., work, school, relationships, media). Take notes
about your observations and then write a paper that answers the following questions:

(1) What were the most significant messages of gendered communication in your world?
(2) Did those messages make you comfortable or uncomfortable? How does your gender
affect your perceptions of those messages? Would someone else have a different
response? Do your observations support or contradict any course concepts? No outside
sources are required.

GIVING A LECTURE (30 %)

During the last part of the semester, students will have to give a lecture. In groups of four
members, students will teach a session (half an hour long) on a topic chosen by the
professors. Each lecture should be accompanied by a lesson plan.

Please note that the content of these lectures will be part of the final exam.

PARTICIPATION AND IN-CLASS ACTIVITIES (30%)

In addition to attending class, you are expected to actively participate in discussions and
any in-class activities. There will be several activities during the semester. They may come
in various forms (debates, in-class assignments, presentations, etc.). In some units,
students will discuss current issues dealing with intersections of gender, communication,
and the topic of the day. They will do so by exploring the subject through specific, real-life
case studies. Sometimes, the outcome will be a 5-10 minutes class presentation about the
case study. The teacher will provide details of the assignments in each class.

Students who receive all these points (30) will arrive at class on time, attend every class,
remain until class has been dismissed, participate in all in-class activities, and contribute to
in-class discussions on a regular basis. Note that an in-class activity cannot be made up if
you were absent on the day it took place. AEP points may also be deducted for absence,
lateness or lack of participation.

FINAL EXAM (20%)

The Final Exam (worth 20 points) will be taken in class. This may consist of any
combination of the following: multiple choice, true/false, matching, and short answer.

ATTENDANCE

To complete all the course assessment activities there is a minimum attendance
requirement of 70%.
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