FUABformacio

Avaluacié de I'assignatura per part de I'alumnat

Bachelor's Degree in Tourism
Curs 2021-2022 - 2n semestre

Centre Escola Universitaria de Turisme i Direcci6 Hotelera
Titulacio Bachelor's Degree in Tourism
Semestre 2n semestre
Enquestes contestades 227 L
- % participacio: 25%

Enquestes enviades 896
Assignatures avaluades 37 )

- % assignatures avaluades 88 %
Assignatures totals 42

FUABfOrmacio

Escola de Turisme
i Direccié Hotelera

Seguidament es presenta, per cada assignatura, la participacié de I'alumnat a les enquestes d'avaluacié, el percentatge d'assisténcia a les activitats presencials
/virtuals, el percentatge d'hores setmanals dedicades a I'assignatura i les mitjanes de valoracié de les assignatures (escala del 0 "Molt en desacord" al 4 "Molt

d'acord").
Participacié 1. Assisténcia 2. Hores dedicades

Assignatures Contes- | Envi c?gf?i}; 25% |25-50% | o | +75% | NsmNc | -2h | 2:4h | 57h | 8-10n | +10n | Ns/Ne
Global 1 curs 46 | 263 [17% | 0% | 9% |20% | 72% | 0% | 26% | 59% | 11% | 0% | 0% | 4%
Analysis of the Tourism Sector 8 40 [20% | 0% | 0% |13% | 88% | 0% | 38% | 50% | 13% | 0% | 0% | 0%
Applied Statistics 0 2 | 0% | - - - - - - - - - - -
First Foreign Language |, English 6 36 [17% | 0% | 17% [33% | 50% | 0% | 50% [ 33% | 0% | 0% | 0% |17%
First Foreign Language |, French 0 0% | - - - - - - - - - - -
First Foreign Language |, German 1 3 |33%| 0% | 0% | 0% [100%| 0% | 0% [100%| 0% | 0% | 0% | 0%
Introduction to Tourism Companies 7 43 |16% | 0% | 0% |[14% |86% | 0% | 14% | 71% | 14% | 0% | 0% | 0%
Quantitative Techniques Applied to Tourism 9 42 121%| 0% | 0% [22% | 78% | 0% | 11% | 67% | 22% | 0% | 0% | 0%
Second Foreign Language |, Chinese 1 14 | 7% | 0% | 0% | 0% |100%| 0% | 0% |100%| 0% | 0% | 0% | 0%
Second Foreign Language |, French 5 15 |33%| 0% | 0% |20% | 80% | 0% | 20% | 80% | 0% | 0% | 0% | 0%
Second Foreign Language |, German 1 15 | 7% | 0% |100%| 0% | 0% | 0% |100%| 0% | 0% | 0% | 0% | 0%
Tourism geography 8 | 44 |18% | 0% | 25% [25% | 50% | 0% | 25% | 50% | 13% | 0% | 0% | 13%
Global 2 curs 75 | 180 [42% (| 1% | 1% [13% | 79% | 5% | 31% | 37% | 17% | 4% | 5% | 5%
Accounting 17 | 35 |49% | 0% | 6% [18% |76% | 0% | 6% |47% | 29% | 6% [12% | 0%
First Foreign Language Il, English 6 17 |35% [17% ] 0% |17% | 67% | 0% |33% | 17% | 50% | 0% | 0% | 0%
First Foreign Language Il, French 7 15 |47% | 0% | 0% |14% | 86% | 0% |43% | 57% | 0% | 0% | 0% | 0%
First Foreign Language Il, German 1 3 [33%) 0% | 0% | 0% | 0% [100%| 0% |100%| 0% | 0% | 0% | 0%
Second Foreign Language Il, Chinese 3 13 123%| 0% | 0% | 0% |100%| 0% | 67% | 33% | 0% | 0% | 0% | 0%
Second Foreign Language Il, French 1 9 |11%]| 0% | 0% | 0% |100%| 0% | 0% | 0% [100%| 0% | 0% | 0%
Second Foreign Language I, German 10 | 15 [67% | 0% | 0% [10% | 90% | 0% | 30% | 50% | 20% | 0% | 0% | 0%
Tourism and Heritage 16 | 38 |42%| 0% | 0% [13% |81% | 6% [50% [ 25% | 6% | 6% | 6% | 6%
Tourism resources 14 | 35 |40% | 0% | 0% [14% |71% [ 14% [29% [ 29% | 7% | 7% | 7% |21%
Global 3 curs 62 | 168 |37% |13% | 2% |23% | 56% | 7% | 23% | 39% | 18% | 5% | 5% |10%
Financial Management 12 | 33 |36% | 8% | 8% [17%|58% | 8% | 0% [50% | 8% |17%[17% | 8%
First Foreign Language lll, English 9 29 [31%|11% | 0% [33%|44% | 11% | 44% [ 33% | 0% |11% | 0% | 11%
First Foreign Language I, French 3 38%| 0% | 0% |[67%|33% | 0% |33% | 0% |67% | 0% | 0% | 0%
Second Foreign Language I, French 4 8 |50%|50% | 0% | 0% |50% | 0% | 50% | 25% | 25% | 0% | 0% | 0%
Second Foreign Language Ill, German 5 17 129% | 0% | 0% |80% | 20% | 0% | 40% | 20% | 20% | 0% | 0% |20%




Participacio 1. Assisténcia 2. Hores dedicades

Assignatures Contes-| Envi C?E;fzii-é 25% |2550% | oo | +75% | NsNc | 2h | 24h | 57h | 8-10h | +10h | Ns/N
Strategic Management of Tourist Companies | 16 | 39 |41%|13% | 0% [13% |67% | 7% | 13% | 40% | 27% | 0% | 7% |13%
Strategic marketing 13 | 34 |38%|15% | 0% | 8% |69% | 8% |[23% [ 54% | 15% | 0% | 0% | 8%
Global 4 curs 44 | 285 [15% (| 0% | 2% |[16% | 82% | 0% | 18% | 57% | 18% | 7% | 0% | 0%
Advertising and public relations 6 50 |12%| 0% | 0% | 0% |100%| 0% | 17% | 67% | 0% [17%| 0% | 0%
e-commerce for tourism 1 10 [10% | 0% | 0% | 0% [100%| 0% | 0% |100%| 0% | 0% | 0% | 0%
First Foreign Language IV, French 0 6 | 0% - - - - - - - - - - -

Gastronomy and enology 7 27 |26% | 0% | 0% [14% | 86% | 0% | 14% [ 57% | 29% | 0% | 0% | 0%
Information Systems and Hotel management| 2 9 |22%| 0% | 0% | 0% |100%| 0% | 0% | 0% [100%| 0% | 0% | 0%
Promotion of tourist destinations 10 | 48 [21% | 0% | 10% [ 10% | 80% | 0% | 0% | 70% | 20% | 10% | 0% | 0%
Regional Tourism policies 3 14 [21% | 0% | 0% | 0% |100%| 0% | 0% |100%| 0% | 0% | 0% | 0%
Second Foreign Language IV, French 1 2 |50%| 0% | 0% | 0% [100%| 0% | 0% [100%| 0% | 0% | 0% | 0%
Second Foreign Language IV, German 1 6 [17%] 0% | 0% | 0% [100%| 0% [100%| 0% | 0% | 0% | 0% | 0%
Socio-cultural dynamisation 5 23 |22% | 0% | 0% |[20% | 80% | 0% | 20% | 60% | 0% [20% | 0% | 0%
Sociology and Psychology of Tourism 5 20 |25% | 0% | 0% |80% | 20% | 0% | 60% | 40% | 0% | 0% | 0% | 0%
Third Foreign Language |, Chinese 2 12 [17%| 0% | 0% | 0% [100%| 0% | 0% | 0% |[100%| 0% | 0% | 0%
Third Foreign Language |, French 0 2 | 0% - - - - - - - - - - -

Tourism Innovation 0 29 | 0% - - - - - - - - - - -

Tourism quality management 1 27 | 4% | 0% | 0% | 0% |100%| 0% |100%| 0% | 0% | 0% | 0% | 0%
Global titulacio 227 | 896 (25% | 4% | 3% |18% | 72% | 4% | 25% | 46% | 16% | 4% | 3% | 5%

Relacioé d'items

1. La meva assisténcia a les activitats presencials/virtuals d'aquesta assignatura ha estat...

2. De mitjana, el nimero d’hores setmanals que he dedicat a aquesta assignatura, fora de les hores presencials/virtuals, ha
estat...




Participacié 3. Valoracions de I'assignatura
Assignatures Contes-| Envt p;/ri}t[—/ 31 | 32 | 33| 34 | 35 | 36 | 37 | 38 |Global
cipacio

Global 1 curs 46 (263 |17%|3.23(3.20|3.24(3.09|2.96 | 2.87 | 2.89 | 2.91 | 3.05
Analysis of the Tourism Sector 8 40 |20% |3.63|3.63|3.63|3.88|3.38|3.25(3.25|3.25|3.48
Applied Statistics 0 2 | 0% | - - - - - - - - -

First Foreign Language |, English 6 36 |17%|2.83|3.00|2.67|2.67|2.83|3.00|233(2.17 | 2.67
First Foreign Language |, French 0 0% - - - - - - - - -

First Foreign Language |, German 1 3 [33%|4.00|4.00|4.00|4.00(4.00|4.00(4.00 |4.00|4.00
Introduction to Tourism Companies 7 43 |16% |2.67|2.71|3.14|2.29|2.43|2.00|2.57 | 2.43 | 2.54
Quantitative Techniques Applied to Tourism 9 42 |21% |3.67|3.56|3.67|3.67|3.33|3.00|3.00|3.22 | 3.40
Second Foreign Language |, Chinese 1 14 | 7% [3.00]1.00|3.00|3.00|3.00(0.00|4.00|4.00|2.63
Second Foreign Language |, French 5 15 [33% |3.60|3.80|3.60|3.60|3.20|3.60|3.60 | 3.40 | 3.55
Second Foreign Language |, German 1 15 | 7% [2.00|1.00|3.00(3.00|{2.00f - |2.00(2.00|2.14
Tourism geography 8 | 44 |18%|2.83(3.00|2.63|2.25(2.43|2.67|2.50|2.75|2.62
Global 2 curs 75 | 180 |42%|3.35(3.40|3.40|3.20 | 3.21 | 3.07 | 3.28 | 3.21 | 3.27
Accounting 17 | 35 |49% |2.86(2.80|2.65|2.06|1.88|2.07|2.41|2.00|2.33
First Foreign Language Il, English 6 17 |35% (3.00(3.00|3.50|3.50|3.50|3.50|3.50|3.50|3.38
First Foreign Language Il, French 7 15 |47% |3.14|3.57[3.57|3.43|3.71(3.43|3.43|3.43 |3.46
First Foreign Language Il, German 1 3 |33%|4.00|4.00|4.00|4.00|4.00|4.00|4.00|4.00 |4.00
Second Foreign Language I, Chinese 3 13 |23% |3.67 |3.67|3.67|4.00|4.00|4.00|4.00|4.00|3.88
Second Foreign Language I, French 1 9 [11%|4.00|4.00|4.00|4.00(4.00|4.00(4.00 |4.00|4.00
Second Foreign Language I, German 10 | 15 |67%|3.44|3.67|3.60(3.30|3.50|2.88|3.60|3.50 | 3.45
Tourism and Heritage 16 | 38 |42%|3.75|3.75|3.81|3.75|3.81|3.60(3.75[3.75(3.75
Tourism resources 14 | 35 |40%|3.42|3.42|3.43|3.29|3.29|3.00(3.14(3.36 (3.29
Global 3 curs 62 | 168 |37% (2.98|2.98 (2.85|2.65|2.74 (2.80|2.80 | 2.79 | 2.82
Financial Management 12 | 33 |36%(2.78(2.90(2.17(1.92(1.92|2.33|2.25|1.75|2.22
First Foreign Language Ill, English 9 29 [31%(3.00|3.00(2.75|2.63|3.11(3.00|3.22|3.33 | 3.02
First Foreign Language lll, French 3 8 [38%|3.67|3.33|3.33|3.33(3.33|3.33(3.33|3.33|3.38
Second Foreign Language Ill, French 4 8 [50%|2.75|2.75|2.75|2.75(2.75|2.75|2.75 | 2.75 | 2.75
Second Foreign Language Ill, German 5 17 |29% |2.60|2.60|2.60|2.40|2.80|2.20|2.40|2.20|2.48
Strategic Management of Tourist Companies 16 | 39 |41%|3.14|3.14|3.27|3.07|3.00|3.13|2.87|3.07 | 3.08
Strategic marketing 13 | 34 |38%|3.00(3.00|3.08(2.77|2.77|2.85|3.00|3.15 | 2.95
Global 4 curs 44 | 285 |15%(3.52|3.40|3.59(3.44 (3.25|3.35|3.50 | 3.48 | 3.44
Advertising and public relations 6 50 |12% |3.80|4.00|4.00(3.80|3.67|3.83|4.00|3.83|3.86
e-commerce for tourism 1 10 [10% |3.00(0.00|4.00|2.00|2.00|2.00| - |4.00]|2.43
First Foreign Language IV, French 0 6 | 0% - - - - - - - - -

Gastronomy and enology 7 27 |26%|4.00|3.83|3.71|3.43|3.00|3.50|3.86|3.86 | 3.64
Information Systems and Hotel management 2 9 |22%|3.50|3.00|4.00|4.00|4.00|4.00(4.00|3.50(3.73
Promotion of tourist destinations 10 | 48 |21%|3.67|3.44|3.67|3.56|3.00|3.22[3.33[3.50 (3.42
Regional Tourism policies 3 14 |21% |3.67|3.67|3.67|3.67|3.67|4.00|3.67 |3.67|3.70
Second Foreign Language IV, French 1 2 |50%|3.00{3.00(3.00(3.00|3.00]3.003.00|3.00]3.00
Second Foreign Language IV, German 1 6 [17%|2.00|3.00(3.00|3.00{3.00| - |[3.00(3.00]|2.86
Socio-cultural dynamisation 5 23 [22%|3.40|3.40(3.60|3.60|3.60 |3.40|3.40|3.20 | 3.45
Sociology and Psychology of Tourism 5 20 |25%(2.50|2.50|2.25|2.25|2.60|2.00|2.40|240|2.38
Third Foreign Language |, Chinese 2 12 |17% | 4.00 | 4.00 | 4.00 | 4.00 | 4.00 | 4.00 | 4.00 | 4.00 | 4.00
Third Foreign Language |, French 0 2 | 0% - - - - - - - - -




Participacio

3. Valoracions de I'assignatura

Assignatures Contes-

Envi-

%

tades | ades part[-, 3.1 3.2 33 34 35 3.6 3.7 3.8 | Global
cipaci6é
Tourism Innovation 0 29 | 0% - - - - - - - - =
Tourism quality management 1 27 | 4% |4.00|4.00(4.00|4.00|4.00|3.00|4.00|4.00 |3.88
Global titulacié 227 | 896 |25% | 3.26 | 3.25 | 3.25 [ 3.07 | 3.04 | 3.00 ( 3.11 | 3.09 | 3.13

T T T T
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Relacio d'items

3. Indica per a cada afirmacié la teva resposta tenint en compte les seglients valoracions:

3.1. S'ha seguit la programacié de I'assignatura que s'explica a la Guia Docent

3.2. El sistema d'avaluacié s'explica clarament a la Guia Docent

3.3. Els continguts de les proves i d'altres treballs avaluats es corresponen amb els continguts del curs

3.4. Els continguts de les proves i d'altres treballs avaluats es corresponen amb el temps que els professors van dedicar a cada

tema

3.5. La carrega de treball de 'estudiant esta ben dimensionada

3.6. El grau d'introduccié de la perspectiva de génere a l'assignatura és adequat

3.7. Amb aquesta assignatura he apres coses que considero valuoses per a la meva formacio

3.8. En general, estic satisfet/a amb I'aprenentatge que estic adquirint amb aquesta assignatura






